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OpenTable

u Remainder of USA DMA

9.1% or 15,511,329 of USA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Typical Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 44.6 years old
(.4% younger than average) and have a $172,356 (41.% higher than average) annual household income.
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8.6% or 216,653 of MSP DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Typical Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 45.7 years old
(1.4% older than average) and have a $163,022 (33.4% higher than average) annual household income.
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7.6% or 122,049 of STL DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Typical Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 46.2 years old
(2.4% older than average) and have a $148,900 (39.3% higher than average) annual household income.
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OpenTable 6.3% or 78,624 of CIN DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
ks : Typical Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 43.1 years old
(4.2% younger than average) and have a $156,439 (43.3% higher than average) annual household income.
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OpenTable

12.6% or 140,279 of WPB DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Typical Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 44.2 years old
(4.2% younger than average) and have a $173,044 (55.% higher than average) annual household income.
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OpenTable 9.1% or 15,511,329 of USA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 dalys.
p — Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 51.7% more likely
to be a college graduate, 27.1% more likely to work full-time, 15.8% more likely to be married, 10.6%

less likely to be a parent of 1 or more children und
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8.6% or 216,653 of MSP DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 58.2% more likely
to be a college graduate, 16.4% more likely to work full-time, 15.7% more likely to be married, 4.% less
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OpenTable

7.6% or 122,049 of STL DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days. I

Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 71.1% more likely
to be a college graduate, 23.1% more likely to work full-time, 21.2% more likely to be married, 3.6%
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OpenTable 6.3% or 78,624 of CIN DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
P Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 56.3% more likely
to be a college graduate, 36.% more likely to work full-time, 8.7% more likely to be married, 18.2% less

likely to be a parent of 1 or more children under
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OpenTable

t of Booking.com
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12.6% or 140,279 of WPB DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 66.9% more likely
to be a college graduate, 51.4% more likely to work full-time, 34.% more likely to be married, 22.1% less
likely to be a parent of 1 or more children unde
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9.1% or 15,511,329 of USA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 14.3% more likely
to own their home, 22.2% more likely to own a higher valued home, 12.9% more likely to have a single-

family home, 9.7% more likely to have a dog.
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OpenTable 8.6% or 216,653 of MSP DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 dayJ.
tof Bookingcom Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 3.9% more likely to
own their home, 16.9% more likely to own a higher valued home, .5% more likely to have a single-family
home, 32.3% more likely to have a dog.
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7.6% or 122,049 of STL DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 17.9% more likely
to own their home, 11.9% more likely to own a higher valued home, 14.2% more likely to have a single-

family home, 7.1% less likely to have a dog.
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6.3% or 78,624 of CIN DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 21.3% more likely
to own their home, 27.% more likely to own a higher valued home, 18.6% more likely to have a single-

family home, .4% less likely to have a dog.
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. 12.6% or 140,279 of WPB DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 18.6% more likely
to own their home, 37.3% more likely to own a higher valued home, 11.1% more likely to have a single-

OpenTable

1 of Booking.com

family home, 40.2% more likely to have a dog.
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9.1% or 15,511,329 of USA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 18.7% more likely to
look up D-I-Y advice online, 4.4% more likely to always vote in local elections, 36.7% more likely to belong

to a gym, 30.4% more likely to fly domesti
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gym, 43.8% more likely to fly domestic

8.6% or 216,653 of MSP DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 3.3% more likely to
look up D-I-Y advice online, 19.5% less likely to always vote in local elections, 2.3% less likely to belong to a
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7.6% or 122,049 of STL DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 17.% more likely to
look up D-I-Y advice online, 28.5% more likely to always vote in local elections, 9.9% more likely to belong

to a gym, 53.5% more likely to fly domestic
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6.3% or 78,624 of CIN DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 40.4% more likely to
look up D-I-Y advice online, 17.2% more likely to always vote in local elections, 49.2% more likely to belong
to a gym, 10.% more likely to fly domesti
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12.6% or 140,279 of WPB DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 28.7% more likely to
look up D-I-Y advice online, 26.5% less likely to always vote in local elections, 66.9% more likely to belong

to a gym, 38.9% more likely to fly domest
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9.1% or 15,511,329 of USA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 7.9% more likely to
use QSRs past mo., 37.9% more likely to use Sit-Down Restaurants past mo., 4.3% more likely to use Casinos
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= who used OpenTable to make Restaurant Reservations past 30 days mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Re t Meals:

100.0% 72.5%
EEE a——

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Mok Moa  cMmss: ool Toke | Whowi/, Sl cukho Ypscie i
Burgers /  Donut
(n'lmnl sports Bar llaker' e
Apan
swho used b k ons past 30 days BUSA

Used Restaurant Delivery Service Fastio—duys (Grubhub, Uber Eats, etc.)
who used Ope TSI s0.2%
usa EEBE 22.2%

Drank Past 30-days. Adults 25 - 64
Liquor
Ay TYpa of Bea

i

——

Domestic Regular Beer
J——
Microbrew / Craft Beer 5%18 2 i

wwho used OpenTable to mak past 30 days mUsA

77 292,728 45.2%

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

Table Games (Craps, Poker, etc.) 23,018,702

Bar / Nightclub 35, 5“ =3

Upscale Restaurant g 157'*2

Used Past 30-days: Adults 25 - 64

i /[ Cannabis

Cigarettes Vape

Stage Show / Concert
Sports Betting
Spa

Other Gambling Casinos visited past 12

= who used OpenTable to make Restaurant Reservations past 30 days mUSA

USA USA Projection Scarborough R1 2026: Sep24-Feb26 Qual intab 2,283
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OpenTable

f Booking.com

I 1time
l
2 times

3 times

4 times

5 times

6-9times

10times or more

= who used O bleto

past 30 days BMSP
Total Monthly QSR Users: Avg. Monthly QSR Meals:
97.3% 88.3%

Gems 0 RO -

Casinos past yr., 44.7% less likely to smoke cigare

8.6% or 216,653 of MSP DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 10.2% more likely to
use QSRs past mo., 31.8% more likely to use Sit-Down Restaurants past mo., 21.4% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

1time

2 times

3 times
4 times 8.6%
5 times

6-9times

10times or more

[
SRR

u who used OpenTable to make Restaurant Reservations past 30 days = MSP
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Re t Meals:

Drank Past 30-days: Adults 25 - 64
Any Type of Beer
Liquor

Domestic Regular Beer

769,027 30. 6%
762,568 30.3% |
-
Imported Beer - v

" 22.3% W
Microbrew / Craft Beer m 8% | |

Domestic Light Beer

u who used O to mak

past 30 days

uMSP

DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

iiikﬁiihh

P Meelom e o, Mem/ ki Sed] cabee il Uprtn
Mouse /  Burgers
Calfee Bar Sports Bar llaker' au.«
Asian

= B i

past 30 days mMSP

Used Restaurant Delivery Service Fastio—duys (Grubhub, Uber Eats, etc.)
who used Ope SESANI 25.4%

[LE 246,280 13.8%

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub §

Upscale Restaurant

42.5%

Sports Betting

Other Gambling -
1,069,140

Spa hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 25 - 64

12.0%

i /[ Cannabis

3.1%
m who used OpenTable to make Restaurant Reservations past 30 days

= MSP
152

MsP
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OpenTable

f Booking.com

2 times

3 times
4 times

5 times

6-9times 18.9%

# who used OpenTable to make Restaurant Reservations past 30 days mSsTL

Total Monthly QSR Users: Avg. Monthly QSR Meals:
92.4%

90.0%

7.6% or 122,049 of STL DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 2.6% more likely to
use QSRs past mo., 41.9% more likely to use Sit-Down Restaurants past mo., 4.8% more likely to use Casinos

past yr., 74.5% less likely to smoke cigarett

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time

16.7%

2 times

3 times

4 times

5 times

6-9times

10times or more

u who used OpenTable to make Restaurant Reservations past 30 days mSTL
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Re

t Meals:
100.0% 70.5%

B TS 7|

Drank Past 30-days. Adults 25 - 64

Liquor  prrrr 46.1%

Any Type of Beer

699,585 43.7%

Domestic Light Beer

546,184 34, 1"/

Domestic Regular Beer

500,515 313%

Wine pre 3,. 279

25.8%

Imported Beer 10,587 19.7% - '
" 21.3% W
Microbrew / Craft Beer 10.5% | |
w who used OpenTable to past 30 days msTL

DMA Searborough R2 2025: Aug24-Jul25 Qual Intab

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

iiihiiikhu

Pl chinese  Mesican  wings/  Coffes
Burgers | Mouse |
Spasts Bar Coffee Bar mw

wbi tobboesr. MR/, U [ Sesbd

® who used OpenTable to make Restaurant Reservations past 30 days usTL

Used Restaurant Delivery Service Fastio—duys (Grubhub, Uber Eats, etc.)
who )pe: 22.3%
20.0%

LA 320,481

Past 12 months Casino Activities: Adults 25 - 64
Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant
Sports Betting
Stage Show / Concert

Other Gambling
600,380

Spa hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 25 - 64

i /[ Cannabis Cigarettes Vape

mwho used OpenTable to make Restaurant Reservations past 30 days mSTL

176

STL
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

“who e st 30 days msTL

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]



OpenTable

+ of Booking.com

Past 30-days QSR Users: Adults 25 - 64

I 1time

1
2 times

22.4%

= who used OpenTable to make Restaurant Reservations past 30 days [ fal]

Avg. Monthly QSR Meals:

4 times

5 times

6-9times

10times or more

Total Monthly QSR Users:
89.6% 7.7%

6.3% or 78,624 of CIN DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 2.2% more likely to
use QSRs past mo., 38.1% more likely to use Sit-Down Restaurants past mo., 47.1% less likely to use Casinos

past yr., 90.1% less likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
[ ®

1time

2 times

17.4%

3 times

4 times

5 times 6.7%

= who used OpenTable to make Restaurant Reservations past 30 days
hly Sit-Down

6-9times

10times or more
m CIN
t Meals:

Total Monthly Sit-Down Restaurant Users:  Avg. M
100:0% 72.4%

Drank Past 30-days: Adults 25 - 64

527,760

Liguor

Any Type of Beer
Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

Microbrew / Craft Beer

#who used OpenTable to make Restaurant Reservations past 30 days

uCIN

DMA Scarborough R2 2025: Sep24-Jul25 Qual intab

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

[ilsias.

Pia  Mescn  Chiness  CoMee  wings/ Steakhouse Bagel/  makan  Upscale  indian/
onet f

Mouse /  Burgers Donut haif
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mwho used OpenTable to make Restaurant Reservations past 30 days maN

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used Ope ions.. B 29.7%

21.5%

(sl 266,577

: Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

Table Games (Craps, Poker, etc.) 13.4%

Bur/ Nighclub

Upscale Restaurant

Sports Betting 3.1% 9.1%

Stage Show / Concert 6.8%

Other Gambling #‘3 22359;6

Casinos visited past 12 months: Yes

539,344

00.0%
Spa 1.7%

m who used OpenTable to make Restaurant Reservations past 30 days mCIN

143

CIN
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All Graphs and HBIAI De

Past 30-days QSR Users: Adults 25 - 64
. 1time
5 times ‘xm

= who used O bleto mak i

10times or more

Total Monthly QSR Users: Avg. Monthly QSR Meals:
87.5%

83.9%

. P - K

past 30 days uWPB

Casinos past yr., 26.9% less likely to smoke cigaret

12.6% or 140,279 of WPB DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 4.2% more likely to
use QSRs past mo., 34.2% more likely to use Sit-Down Restaurants past mo., 45.7% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time

2 times

3 times
4 times
5 times

6-9times

10times or more

= who used OpenTable to make Restaurant Reservations past 30 days =WPB

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

100:0% 74.5%

Drank Past 30-days: Adults 25 - 64
tiquor
Any Type o Seer
Wine
imported Beer
Domestic Regular Beer

—" -v
" 10.6% W
Microbrew / Craft Beer 5.7% | |
= who used O, to mak past 30 days =WPB

DMA Scarborough R1 2026: Jan25-Jan26

Qual Intab
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Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

i

Chiness  pirma  Mexin  makan  wings/  Coffes Steskhouse Upscale  Seafosd  Bagel/
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= who used OpenTa bl past 30 days =wPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used Ope ions.. SR 27.0%
LN 275,770 24.9%

-' Past 12 months Casino Activities: Adults 25 - 64

Slot Machines
Upscale Restaurant
Stage Show / Concert
Bar / Nightclub g

Table Games (Craps, Poker, etc.)

Used Past 30-days: Adults 25 - 64

Sports Betting i 30.7%
Spa
ey 340181
) 6171,
Other Gambling 1.5% Casinos visited past 12 months: Yes
» who used OpenTable to make Restaurant Reservations past 30 days =WPB
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[(Lifestyle/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]



9.1% or 15,511,329 of USA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
ol o Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 40.5% more likely to

= = have a 401K, 41.6% more likely to have an Auto Loan, 54.4% more likely to Invest/Trade Stocks Online, 12.4%
E _-_ i less likely to pay with their Debit Card.

OpenTable

Financial Services Has and/or Uses: Adults 25 - 64

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options 4,241,286 25.9%

34.
Mutual Funds m 0%
Money Market Funds m 210
529 Plan / College Savings Plan E""ﬂ“
Other (Crypto / NFTs / Metals, etc.) m;s%

1. 2 }
o T I pre

13.2% ol ) )
Bonds w,% Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
09.2% Account Mortgage Loan or Home
Second Home or Real Estate Property 0% Equity toan
® who used OpenTable to make Restaurant Reservations past 30 days mWUSA #® who used OpenTable to make Restaurant Reservations past 30 days HUSA

Professional Services Used*: Adults 25 - 64 B\ Past 3-Months Payment Methods Used: Adults 25 - 64
Tax Preparation Service 5 g
Financial Planner | SASAES 0%

Accountant "
Insurance Agent at a Local Office (not online) .29:-3% . .
Real Estate Agent. .u’;‘sx
Estate Planning m”‘;lm‘

Online Investing / Stock Trading

-' 11.4%10,5%
i 16.9%) 7.0% 7.9% i
_

N ; 2% (*Past 12 Menths) Visa Paypal Zelle Venmo DebitCard MasterCard Apple Pay  CashApp  GooglePay American Store Credit  Discover  SquareCash Facebook Samsung Pay
Divorce / Family Attorney 12% Express Card Messenger
® who used OpenTable to make Restaurant Reservations past 30 days mUSA ® who used OpenTable to make Restaurant Reservations past 30 days WUSA

USA USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 2,283
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]



OpenTable

f Booking.com

ﬁ Investments Owned Adults 25 - 64
Lo s s 1 _

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

# who used OpenTable to make Restaurant Reservations past 30 days uMsP

8.6% or 216,653 of MSP DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 36.7% more likely to
have a 401K, 48.8% more likely to have an Auto Loan, 12.9% more likely to Invest/Trade Stocks Online, 27.5%

less likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 25 - 64

12.0%
&7* 6.0% 7.8% 7.5%
P

Checking Debitor ATM  Savings Credit Card Online Mobile Home Online 8il  Auto Loan Money  Certificates of Studentlocan Persond Loan  Home

Refinanced
Account card Account Banking Banking Mortgage Paying Market  Deposit{CDs) Improvement  Home
Account Loanor Home Mortgage

Equity Loan

® who used OpenTable to make Restaurant Reservations past 30 days uMSP

Professional Services Used*: Adults 25 - 64

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

7 2.6%
4.9%
2.6%
2.2%
*Past 12 Months,
Divorce / Family Attorney ﬂ'“;%q% ( d

%

m who used OpenTable to make Restaurant Reservations past 30 days u MSP

MSP DMA Scarborough R2 2025: Aug24-Jul25
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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'm'Past 3-Months Payment Methods Used: Adults 25 - 64

13.1%

9.7%
" 7.0% 7.1%
. _ 3.5% 3.8%
. .

GooglePay American  CashApp Store Credit  Discover  Facebook Square Cash Samsung Pay
Express Ccard Messenger

DebitCard MasterCard  Apple Pay Zelle

VisA PayPal Venmo

» who used OpenTable to make Restaurant Reservations past 30 days uMSsP

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]



OpenTable

¢ Booking.com >:

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

394,01124.6% [
17.4%
- 12.2%
15.4%
¢ 10.0%
12.7%
3 9.5%
37.2%
$.1%
12.6%
1.0%
7 6.8%
sa%

¥ who used OpenTable to make Restaurant Reservations past 30 days

7.6% or 122,049 of STL DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 54.5% more likely to

have a 401K, 31.4% more likely to have an Auto Loan, 8.7% more likely to Invest/Trade Stocks Online, 9.2%
less likely to pay with their Debit Card.

Adults 25 - 64

Financial Services Has and/or Uses:

5.3y 6.4% B0% 4 0

— 13096
e G e Wm

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
mSTL ® who used OpenTable to make Restaurant Reservations past 30 days mSTL

Professional Services Used*: Adults 25 - 64

Tax Preparation Service
parad 311,286 19.5%
295,513 18.5%

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

Divorce / Family Attorney

17.3%
142,683

4.6%
2.7%

® who used OpenTable to make Restaurant Reservations past 30 days

DMA
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Scarborough R2 2025: Aug24-Jul25

'E'Past 3-Months Payment Methods Used: Adults 25 - 64

27.2%) ==
I 10.4 B%
119.1%
h sm - = ‘8,6

Discover

2.2% (*Past 12 Menths) visa MasterCard Zelle Apple Pay  Cash App Google Pay Stuve Credl American Facebook Squar: Cash Samsung Pay
1.2% Express Messenger
mSTL ¥ who used OpenTable to make Restaurant Reservations past 30 days HSTL
Qual Intab 176

Dehit Card Venmo

PayPal

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]



OpenTable

Investments Owned Adults 25 - 64

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

W who used OpenTable to make Restaurant Reservations past 30 days

6.3% or 78,624 of CIN DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 60.3% more likely to

have a 401K, 48.8% more likely to have an Auto Loan, 37.8% more likely to Invest/Trade Stocks Online, 9.%
less likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 25 - 64

9.4%
8.8% 8.6% g g0y B8.2% 5.3%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Autoloan Studentloan  Money  Certificates of Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
mCIN ® who used OpenTable to make Restaurant Reservations past 30days ECIN

Professional Services Used*' Adults 25 - 64

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

# who used OpenTable to make Restaurant Reservations past 30 days

DMA Scarborough R2 2025: Sep24-Jul25

'E'Past 3-Months Payment Methods Used: Adults 25 - 64

(*Past 12 Menths) PayPal visa Venmo DebitCard MasterCard Zelle Cash App  Apple Pay Gougle Pay Stove Credit  American Discover Facebook  Square Cash Samsung Pay
Care

Express Messenger

mCIN ¥ who used OpenTable to make Restaurant Reservations past 30 days HCIN
143
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OpenTable

f Booking.com

ﬁdlnvestments Owned: Adults 25 - 64

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

® who used OpenTable to make Restaurant Reservations past 30 days

47.7%

353,263 31.9%
287,750 25.9% -
23.9%
12.1%
18.5%
pLEXST 9.3%
14.2%
9.0%
16.6%
6.2%
12.8%
5.9%
11.3%
E 5.5%

12.6% or 140,279 of WPB DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 51.1% more likely to

have a 401K, 47.6% more likely to have an Auto Loan, 58.% more likely to Invest/Trade Stocks Online, 7.2%
less likely to pay with their Debit Card.

mWPB

Financial Services Has and/or Uses: Adults 25 - 64

h h iy

Online Bill

R oy 2% 27 1 00

Certificates of Personal Loan Studentloan

Credit Card Online

Checking  Debit or ATM Mobile Home Auta Loan Money Home Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
Account Loanor Home Mortgage
Equity Loan

Savings

# who used OpenTable to make Restaurant Reservations past 30 days = WPB

Professional Services Used*: Adults 25-64

Tax Preparation Service

Online Investing / Stock Trading

Accountant

Financial Planner

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

® who used OpenTable to make Restaurant Reservations past 30 days

DMA

Scarborough R1 2026: Jan25-lan26

150,420 14.4%
151 253 13.6%
19.7%
11.1%
4.4%
£ 5.6%
6.0%
4.2%
8.4%
3.0%
6.3%
2.2%

Qual Intab

(*Past 12 Menths)

®WPB
235

'E'Past 3-Months Payment Methods Used: Adults 25 - 64

10.8% 10.6%
7.9%
E 5.6%
2% 2.0%

14.4%]
e

Goosle?av American  Store Credit  Discover  Square Cash  Facebook Samsung Pay
Express Card Messenger

mWPB

PayPal Zelle DebitCard MasterCard Cash App

VisA

Venmo Apple Pay

® who used OpenTable to make Restaurant Reservations past 30 days

]
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 3 days, 0 hours,
1 minutes and 37 seconds each week with All Forms of Media.

79.3% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 8 hours and 0 minutes each
week listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media. |

-7

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

e 56.4%
USA

who used OpenTable to make
Restaurant Resevations past
30 days

% of Total
Weekly H:M:

® who used OpenTable to make Restaurant Reservations past 30 days W USA

USA  USAProjection  Scarborough R12026: Sep24-Feb26  QualIntab 2,283 Scarborough R1 2026: Sep2d-Feb26 ~ USA Projection  Scarborough R12026: Sep24-Feb26 ~ Qual lntab 25,257 Hubbard Share of Everything
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 3 days, 12
hours, 11 minutes and 7 seconds each week with All Forms of Media.

83.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 9 hours and 40 minutes
each week listening to All Local AM/FM Radio, representing 9.6% of totaltime spent with all forms of Media.

o 1

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent 52.9%

Usoge %:

% of Total
Weekly H:M:

who used OpenTable to make

MspP
Restaurant Reservations past

69.7%

® who used OpenTable to make Restaurant Reservations past 30 days

um MSP
MSP DMA Scarborough R2 2025: Aug24-jul25 Qual Intab 152
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 3 days, 9 hours,
51 minutes and 52 seconds each week with All Forms of Media.

84.6% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 8 hours and 45 minutes
each week listening to All Local AM/FM Radio, representing 9.1% of totaltime spent with all forms of Media.

BT

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

concurrent .
Usoge % \ho meﬂsode% ble to make

% of Total

Weekly H:M:

# who used OpenTable to make Restaurant Reservations past 30 days mSTL
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OpenTable Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 3 days, 3 hours,
1 of Bookingcom N 34 minutes and 38 seconds each week with All Forms of Media.

81.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 7 hours and 24 minutes
each week listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.
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OpenTable Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 3 days, 2 hours,
: 7 1 minutes and 41 seconds each week with All Forms of Media.

77.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 7 hours and 21 minutes
each week listening to All Local AM/FM Radio, representing 7.8% of totaltime spent with all forms of Media.
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OpenTable Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 2 days, 1 hours,
<ol achligin 57 minutes and 7 seconds each week with All Forms of Ad-Supported Media.

75.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 7 hours and 12 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Me
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 2 days, 8 hours,

26 minutes and 15 seconds each week with All Forms of Ad-Supported Media.

77.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 8 hours and 23 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Me
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 2 days, 12
hours, 8 minutes and 56 seconds each week with All Forms of Ad-Supported Media.
81.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 8 hours and 18 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported Me
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 2 days, 5 hours,
7 minutes and 57 seconds each week with All Forms of Ad-Supported Media.

78.4% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 6 hours and 59 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Me
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 2 days, 5 hours,

6 minutes and 27 seconds each week with All Forms of Ad-Supported Media.
72.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 6 hours and 29 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.9% of total time spent with all forms of Ad-Supported Med
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64
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Local TV Stations.

Non-Premium Cable TV Networks

OpenTable

f Booking.com

Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average
of 7 hours and 8 minutes each day with All Forms of Ad-Supported Media. 75.9% listen to Local

AM/FM Radio for an avg. of 61.8 minutes/day.(Local Radio delivers 10.9% of Time with Ad-Supported Media.)
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OpenTable

7 Booking.com

Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average
of 8 hours and 3 minutes each day with All Forms of Ad-Supported Media. 77.7% listen to Local
AM/FM Radio for an avg. of 71.9 minutes/day. (Local Radio delivers 11.6% of Time with Ad-Supported Medaa)
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OpenTable

Booking com

Top-13 All Forms o_f Media (Persons & % Reach): Adults 25 - 64

(averoge week)
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average
of 8 hours and 35 minutes each day with All Forms of Ad-Supported Media. 81.8% listen to Local
AM/FM Radio for an avg. of 71.3 minutes/day. (Local Radio delivers 11.3% of Time with Ad-Supported Medla)
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OpenTable
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average
of 7 hours and 35 minutes each day with All Forms of Ad-Supported Media. 78.4% listen to Local
AM/FM Radio for an avg. of 59.9 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Me
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average
of 7 hours and 35 minutes each day with All Forms of Ad-Supported Media. 72.7% listen to Local
AM/FM Radio for an avg. of 55.6 minutes/day. (Local Radio delivers 8.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64 Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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OpenTable

1 Booking.com

- 11,774,034 or 75.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day
representing 35.7% of all time spent daily with Ad-Supported Audio.

Avg. Week AIIAud:o (Persons & % Reach): Adults 25 - 64

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music

TV Music Channels
All Others

Amazon Music
Pandora

Apple Music
Audiobooks
iHeartRadio

m who used OpenTable to make Restaurant Reservations past 30 days

m_m—
ST — R
T e
(2azsoat 205y
mm-

(2o siaaa 120 8

12 g cab 33,05
mrg %1%

s 11011a] R

Avg. Hours+Minutes/day with
Audio: Adults 25 - 64

who used OpenTable to
make Restaurant
Reservations past 30 days

uUSA

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent:

Podcasts
35.7

Local AM/FM
Radio
68.7

SiriusXm
229

Amazo
n Music
Music Chann

13.6

1HAATTRA

Local AM/FM
Radio
66.7

Podcasts
27.8

SiriusXmM
15.9

YouTube
Music
15.8

v
Music
Channe
Is...

Spotify
244

All Amazo

n
Musi...

Others
10.5

Pan
dor
a
10.
1

Apple

m who used OpenTable to make Restaurant Reservations past 30 days

m USA

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 25 - 64

Local AM/FM Radio
Podcasts

TV Music Channels
YouTube Music
Pandora

Spotify

All Others

Amazon Music

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 25 -64

AT 5

iHeartRadio mnm
el —— g sz
Audiobooks _ 83%
owned Music SR 98 S =
App!e Music _ 8% Reservations past 30 days
= who used OpenTable to make Restaurant Reservations past 30 days mUSA
USA USA Projection Scarborough R1 2026: Sep24-Feb26 Qual intab 2283

Avg.

% Time Speat

Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

M
Gy
=R e
3R]

s

-k - G X
IR TER TR iR RS e fehe

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Podcasts

All Others

TV Music
Channels

Local AM/FM Radio
61.8

YouTub
Pandora e Music
B 9.5

Amazon
Music...

Local AM/FM Radio
62.1

Podcasts

279

TV Music
Channels

12.9

All Others

12.4

YouTube
Music
137

Pandora

Spotify
122 11.3

Amazon
Music...

» who used OpenTable to make Restaurant Reservations past 30 days

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]

m USA

* Share of Everything

soefa.ai

for Anything _




OpenTable

168,429 or 77.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 71.9 minutes every day
representing 32.4% of all time spent daily with Ad-Supported Audio.
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OpenTable 99,782 or 81.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
ot Bookingcom days listen to Ad-Supported Local AM/FM Radio for an average of 71.3 minutes every day
' representing 37.6% of all time spent daily with Ad-Supported Audio.
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OpenTable - 61,660 or 78.4% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 59.9 minutes every day
representing 38.9% of all time spent daily with Ad-Supported Audio.
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OpenTable

¢ Booking.com

- 101,966 or 72.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 55.6 minutes every day
representing 32.9% of all time spent daily with Ad-Supported Audio.
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OpenTable - 11,774,034 or 75.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30

¢ Booking.com

days listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day
] representing 35.7% of all time spent daily with Ad-Supported Audio.
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168,429 or 77.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 71.9 minutes every day
representing 32.4% of all time spent daily with Ad-Supported Audio.
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OpenTable

99,782 or 81.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 71.3 minutes every day
representing 37.6% of all time spent daily with Ad-Supported Audio.
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OpenTable

* Booking com

61,660 or 78.4% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 59.9 minutes every day
representing 38.9% of all time spent daily with Ad-Supported Audio
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OpenTable: 101,966 or 72.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30

+ Booking com

days listen to Ad-Supported Local AM/FM Radio for an average of 55.6 minutes every day
representing 32.9% of all time spent daily with Ad-Supported Audio.
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OpenTable

Local AM/FM Radm Formats (Persons & % Reach): Adults 25 - 64
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11,774,034 or 75.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop

Contemporary Hit Radio, Classic Rock, and Country.
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168,429 or 77.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Country, Adult
Contemporary, and All Sports.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

{Average week)
New Country

Classic Hits

Classic Rock

Adult Contemporary

Adult Hits

Alternative
News/Talk/Information
Urban AC

Hot AC

Christian Adult Contemporary
Pop Contemporary Hit Radio
All Sports

Country

wmwho used OpenTable to make Restaurant Reservations past 30 days

OpenTable

romw! persons:

-_HﬂI :
mﬂl Avg. Hours+Minutes/day with Local
5 AM/FM Radio: Adults 25 - 64
T —
RO ——F
T
who used OpenTable to
-lm oke Resauros
Reservations past 30 days
fis 757 <0

# Time spent

X

f I 00 o’ fco o
o e e o o
SRR SRR R SRR R R R R R ;Q.

mSTL

99,782 or 81.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, New Country, Alternative,
Classic Rock, and Urban AC.
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61,660 or 78.4% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Pop
Contemporary Hit Radio, Adult Contemporary, and Hot AC.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

{Average week)
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101,966 or 72.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, Pop
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8,919,023 or 57.5% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations for an average of 66.8 minutes every day representing
29.3% of all time spent daily with Ad-Supported Video.
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OpenTable 164,535 or 75.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30

1 of Booking.com

days watch Ad-Supported Local TV Stations for an average of 83.3 minutes every day representing
36.6% of all time spent daily with Ad-Supported Video.
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92,693 or 75.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations for an average of 67.5 minutes every day representing
27.6% of all time spent daily with Ad-Supported Video.
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OpenTable 49,610 or 63.1% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
¢ Bootngioons days watch Ad-Supported Local TV Stations for an average of 83.5 minutes every day representing
31.4% of all time spent daily with Ad-Supported Video.
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75,749 or 54.% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
watch Ad-Supported Local TV Stations for an average of 46. minutes every day representing 23.7%
of all time spent daily with Ad-Supported Video.
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8,919,023 or 57.5% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations for an average of 66.8 minutes every day representing
29.3% of all time spent daily with Ad-Supported Video.
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164,535 or 75.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations for an average of 83.3 minutes every day representing
36.6% of all time spent daily with Ad-Supported Video.
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92,693 or 75.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations for an average of 67.5 minutes every day representing
27.6% of all time spent daily with Ad-Supported Video.
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OpenTable 49,610 or 63.1% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
il —— days watch Ad-Supported Local TV Stations for an average of 83.5 minutes every day representing
31.4% of all time spent daily with Ad-Supported Video.
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watch Ad-Supported Local TV Stations for an average of 46. minutes every day representing 23.7%
of all time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported

"Share of Ad-Supported Video" sz

who used OpenTable to WPB
make Restaurant

41.8% 40.3% 41.5% Reservations past 30 days

31.5%

21.2%

13.6%

11.8% 13.7% 17.8%

11.9%

4.3%

2.4%
° I

58,693 447,190 58176 419,730 44,120 237,293 19,050 131,350 29,684 197,738 16,682 82,758 19,161 141,959

YouTube TikTok Hulu Netflix Peacock Disney+ Paramount+

4

* Share of Everything

WEST PALM BEACH-BOCA RATON DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 2,551

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]




' 8,919,023 or 57.5% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, National/Network News, and Movi
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' 164,535 or 75.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning,
Local News - Evening, Game Shows, Comedies, and Dramas.
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92,693 or 75.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning,
Local News - Evening, Comedies, Dramas, and National/Network News.
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Local TV Station Programs (Persons & % Reach): Adults 25 - 64
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' 75,749 or 54.% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Food/Cooking
Shows, National/Network News, Movies, and Local News - Morning.
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11,868,961 or 76.5% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Social Media for an average of 139.6 minutes every day representing 25.2%
of all time spent daily with Ad-Supported Digital Media.
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175,932 or 81.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Social Media for an average of 122.1 minutes every day representing 20.8%

7 of all time spent daily with Ad-Supported Digital Media.
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97,786 or 80.1% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Social Media for an average of 145.2 minutes every day representing 25.5%
of all time spent daily with Ad-Supported Digital Media.
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57,136 or 72.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Social Media for an average of 111.6 minutes every day representing 21.9%
of all time spent daily with Ad-Supported Digital Media.
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% Time Spent:

112,835 or 80.4% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Social Media for an average of 162. minutes every day representing 27.7% of
all time spent daily with Ad-Supported Digital Media.
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OpenTable

11,426,332 or 73.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
Bookingcom 1 days use Ad-Supported Facebook for an average of 36.5 minutes every day representing 28.1% of all
: time spent daily with Ad-Supported Social Media.
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OpenTable

Booking con

175,932 or 81.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Facebook for an average of 33.2 minutes every day representing 28.9% of all
time spent daily with Ad-Supported Social Media.
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OpenTable

+ of Booking.com

97,501 or 79.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Facebook for an average of 39.8 minutes every day representing 29.3% of all

= who used OpenTable to make Restaurant Reservations past 30 days

time spent daily with Ad-Supported Social Media.
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OpenTable

36,786 or 46.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported YouTube Video for an average of 24.8 minutes every day representing 25.9%
of all time spent daily with Ad-Supported Social Media.
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110,571 or 78.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Facebook for an average of 42.7 minutes every day representing 27.3% of all
time spent daily with Ad-Supported Social Media.
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11,426,332 or 73.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Facebook for an average of 36.5 minutes every day representing 28.1% of all
time spent daily with Ad-Supported Social Media.
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OpenTable 175,932 or 81.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
Loy days use Ad-Supported Facebook for an average of 33.2 minutes every day representing 28.9% of all
time spent daily with Ad-Supported Social Media.
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97,501 or 79.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Facebook for an average of 39.8 minutes every day representing 29.3% of all
time spent daily with Ad-Supported Social Media.
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Reach % 79.9% 78.5%

62.0%

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 25 - 64

pasn I

"Share of Ad-Supported Social Media"

54.8% who used OpenTable to STL
% of Weekly make Restaurant
Time Spent wi Reservations past 30 days
Ad-Supported 24.1%
Social Media: . 42.4%
35.6%
31.3%

25.7% 25.5% 25.6% 26.0% 25.2%
28406 333
Weekly
Total
Persons 34/ 6% 5%
Reached: 97,501 1,255,638 75,642 739,399 53,765 678,378 43,475 530,745 66,825 514,303 31,314 407 245 28,589 356 515 31,281 187,448 31,710 403,490 38,241 62,629

Average Facebook
Daily Minutes
Using Ad-Supported

Social Media:

Instagram

Qual Intab

STL
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

DMA Scarborough R2 2025: Aug24-Jul25

YouTube Video

5 o PR R R R R

= who used OpenTable to make Restaurant Reservations past 30 days

Pinterest Reddit Blogs/Message

Boards (read

TikTok LinkedIn WhatsApp

mSTL

176 ST. LOUIS DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 2,095 * Share of Everything

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]



OpenTable 36,786 or 46.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
il —— days use Ad-Supported YouTube Video for an average of 24.8 minutes every day representing 25.9%
of all time spent daily with Ad-Supported Social Media.
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110,571 or 78.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Facebook for an average of 42.7 minutes every day representing 27.3% of all
time spent daily with Ad-Supported Social Media.
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OpenTable M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 987,959;
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(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who used OpenTable to make Restaurant
Reservations past 30 days
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OpenTable

1 of Booking.com

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,575;
Social Media: 13,695; Local Radio: 10,883; Non-Prem. Cable: 6,946; Local TV: 6,795
reaching Adults 25 - 64 who used OpenTable to make Restaurant Reservations past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who used OpenTable to make Restaurant
Reservations past 30 days
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OpenTable

f Booking.com

| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 7,024; Local Radio: 6,627; Non-Prem. Cable: 4,430; Local TV: 4,068 reaching
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 3

All Other Digital Media: 10,637,

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who used OpenTable to make Restaurant
Reservations past 30 days
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OpenTable

tof Booking.com

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 3,943; Social Media: 3,747; Non-Prem. Cable: 2,213; Local TV: 1,811 reaching
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
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OpenTable

t of Booking.com

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,973; Local
Radio: 6,360; Social Media: 5,823; Non-Prem. Cable: 3,285; Local TV: 2,269 reaching
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who used OpenTable to make Restaurant
Reservations past 30 days
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Top-13 Out-of-Home Media (Persons & % Reach} Adults 25 - 64

(Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...
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Gas Stations/Convenience Stores
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YouTube Music

Retail Stores

= who used OpenTable to make Restaurant Reservations past 30 days

Tomal persons:

4.499.0 67.0%

m

14,549,939 or 93.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 55.3 minutes per day driving, seeing Billboards and Signs. 64.3% Listen to
Local Radio Stations Out-of-Home for an average of 43.6 mi
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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OpenTable

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25-64

(average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

o
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Gas Stations/Convenience Stores

Total Persons: %

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
ene (vvisge 02)

200,796 or 92.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 68.6 minutes per day driving, seeing Billboards and Signs. 65.9% Listen to
Local Radio Stations Out-of-Home for an average of 50.7 minut
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OpenTable

Top-13 Out-of- Home Medra (Persons & % Reach): Adults 25 - 64

(average week)
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120,126 or 98.4% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 60.9 minutes per day driving, seeing Billboards and Signs. 69.3% Listen to
Local Radio Stations Out-of-Home for an average of 50.3 minut
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OpenTable

Top-ll_? Out—of -Home Media (Persons & % Reach): Adults 25-64 Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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76,436 or 97.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 82.1 minutes per day driving, seeing Billboards and Signs. 66.5% Listen to
Local Radio Stations Out-of-Home for an average of 42.3 minute
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137,294 or 97.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 61.2 minutes per day driving, seeing Billboards and Signs. 61.6% Listen to
Local Radio Stations Out-of-Home for an average of 39.2 minut
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OpenTable 14,549,939 or 93.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
spend an average of 55.3 minutes per day driving, seeing Billboards and Signs representing 35.3% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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200,796 or 92.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
spend an average of 68.6 minutes per day driving, seeing Billboards and Signs representing 38.7% of all
Time Spent with Ad-Supported Out-of-Home Media.
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120,126 or 98.4% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
spend an average of 60.9 minutes per day driving, seeing Billboards and Signs representing 38.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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i A "Share of Ad-Supported OOH Media"

— " - m

who used OpenTable to STL
make Restaurant

71.8% Reservations past 30 days

#0.0% 67.5%

69.3% 683%

41.3%

38.5%
26.0% 23.6%
19.6%
8.4% gy
Weekly
Total
Persons — _— (e
Reached: g 2t y&og?‘sg Walking in Yowns Grocery stores” Shopping Malls®  Restaurants & Bars Movie Theaters.  Stadiums & Aranas "Podcasts 2 e G
Average (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes Areas Stores
with Ad-Supported
OOH Media:
64.2 47.9 20.2 11.0 20.6 22.7 |15 17.4 13.9 } 35.1 ! 8.5 3 3.8
= who used OpenTable to make Restaurant Reservations past 30 days mSTL
STL DMA Scarborough R2 2025: Aug24-Jui25 Qual Intab 176 ST. Louls DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 2,095 * Share of Everything
All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC, All rights reserved. Soeﬁ. for Anything _ ¢

[{Lifestyie/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]



76,436 or 97.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
spend an average of 82.1 minutes per day driving, seeing Billboards and Signs representing 47.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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137,294 or 97.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
spend an average of 61.2 minutes per day driving, seeing Billboards and Signs representing 39.7% of all
Time Spent with Ad-Supported Out-of-Home Media.
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200,796 or 92.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 68.6 minutes per day driving an average of 39.9 miles each day and are
148.8% more likely to use MN 7 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 64
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Top-26 Residential Zip Codes: Adults 25 - 64
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120,126 or 98.4% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 60.9 minutes per day driving an average of 35.5 miles each day and are
125.3% more likely to use Stan Musial Veterans Memorial Bridge th

Per Week (Persons & % Reach): Adults 25 - 64 Top-26 Residential Zip Codes: Adults 25 - 64 Top-26 Employment Zip Codes: Adults 25 - 64
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Highway K m 18.3% 63139 FoET 110% 236% 63141 1125?:11%
Page Avenue _”165-2" 63090 m 2.80% 63104 W 2.15%
Highway 67/Highway 111 JESISCSSgN 14.0% 62269 PRI 1eoi ‘ 63385 BB oome
Poplar Street Bridge sk 63146 2% 63146 [iiNam— 1.87%
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76,436 or 97.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 82.1 minutes per day driving an average of 47.8 miles each day and are
194.7% more likely to use Norwood Lateral Expressway than the Metr
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137,294 or 97.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 61.2 minutes per day driving an average of 35.6 miles each day and are
82.2% more likely to use Atlantic Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 64 Top-26 Residential Zip Codes: Adults 25 - 64 Top-26 Employment Zip Codes: Adults 25 - 64
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. 3,702,668 or 23.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day
representing 28.% of all time spent daily with All forms of Print Me

Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 64

m b i maaan
D — R
M

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)

Books

New York Times (Daily)

New York Times (Daily+Sunday) Avg. Hours+Minutes/day with All

Print Media: Adults 25 - 64
New York Times (Sunday)
Wall Street Journal (Daily)

USA Today (Daily)

who used OpenTable tomake
Restaurant Reservations past 30
days

Magazines
All Local Weekly Newspapers

Catalogs

= who used OpenTable to make Restaurant Reservations past 30 days muUsA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent.

0.7%

USAToday (Daily)

New York Times (Sunday)
100

New York Times
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96

New York Times.
(Daily)
92
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Magazines Newspaper{s)
89 (Daily
78

Local Daily

Newspaper(s)

(Daily+Sunday) Catalogs
84 6.9 35

New York Times (Sunday)
105

USA Today (Daily)

New York Times
(Daily)
93

New York Times
(Daily+Sunday)
99

Direct Mail
Local Daily
Magazines Newspaper(s)
87 (Daity
756

Local Daily Catalogs
per(s) 32
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83 6. Al Local...
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Reservations past 30 days
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 64
Direct Mail Advertising (excluding Catalogs) """"*"m /
Local Daily Newspaper(s) (Daily+Sunday)
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New York Times (Daily)

New York Times {Daily+Sunday)

New York Times (Sunday)
Avg. Hours+Minutes/day with Ad-

Wall Street Journal (Daily) Supported Print Media: Adults 25 - 64

P
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USA Today (Daily)

A e

All Local Weekly Newspapers
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Catalogs USA
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New York Times
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New York Times
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New York Times
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New York Times (Daily)
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=MSP

. 59,724 or 27.6% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing
33.8% of all time spent daily with All forms of Print Medi

Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)
Books

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Catalogs
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Avg. Hours+Minutes/day with All
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tomake past 30 days

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time spent:

USA Today (Daily)

Wall Street Journal
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95

New York Times
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8.7

Local Daily
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79

Local Daily
Newspaper(s)
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86 85

New York Times
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33

New York Times (Sunday)
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9.2
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Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Toeal persons

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)
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USA Today (Daily)

New York Times (Daily)

‘Wall Street Journal (Daily)
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New York Times (Daily+Sunday)

New York Times (Sunday)

ER £

All Local Weekly Newspapers

Catalogs

35,529 or 29.1% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.5 minutes every day representing
32.6% of all time spent daily with All forms of Print Med

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64
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Restaurant Reservations past 30
days
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31,715 or 40.3% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days

OpenTable
¢ Bockdng.com read Direct Mail Advertising (excluding Catalogs) for an average of 7.2 minutes every day
representing 50.5% of all time spent daily with All forms of Print
Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 64 Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 25 - 64
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OpenTable

. 34,713 or 24.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.3 minutes every day representing
27.2% of all time spent daily with All forms of Print Medi

Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 64
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= who used Op.

Pt

I!Ml 12 6%
TR % 0%

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

who used OpenTable to make
Restaurant Reservations past 30

days

mWPB

to make

past 30 days

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent.

e

USA Today (Dail)
99

New York Times
(Daily+Sunday)
76

New York Times
(Sunday)
73

Local Daily

Newspaper(s)
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L “Advertising Actions"

P25-64 who used OpenTable to make Restaurant Reservationsin the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

71,211,968

Websites poprrm 35.9%
Direct Mail YA

48,526,975

Broadcast, Cable, & Sat TV

Video Streaming Services

29, 18 16.8%

2 9 13.7%

Podcasts

Local AM/FM Radio

Billboards vy 11.0%

Audio Streaming Services

USA

21,892,082 12.6%

16,881,952 9.7% [N

m P25-64 who used OpenTable to make Restaurant Reservations in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P25-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Broadcast, Cable, & Sat TV
Websites

Direct Mail

Local Broadcast TV

Cable TV Networks
Billboards

Podcasts

Video Streaming Services

"Advertising Actions"

P25-64 who used OpenTable to make Restaurant Reservationsin the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

565,747

830,970

643,806

344,269

316,860

278,483

323,228 12.8%

Local AM/FM Radio

378,331 15.0%

Audio Streaming Services

Newspapers

MINNEAPOLIS-ST. PAUL
206,308 8.2%

242,217 9.6%

m P25-64 who used OpenTable to make Restaurant Reservations in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P25-64 MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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s it = S'I'l "Advertising Actions"

P25-64 who used OpenTable to make Restaurant Reservationsin the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media g=S5 35.1% '
Websites 489,910 30.6% .

Broadcast, Cable, & Sat TV 317,028 19.8%

Blucil
Local Broadcast TV
Podcasts grvigrs 13.5%
Cable TV Networks gy 13.6%
Local AM/FM Radio  geywrn 14.6%

Video Streaming Services 230,025 14.4%

Newspapers gyyyrs 9.0%

Billboards gymes o ST. LOUIS

Audio Streaming Services

163,117 10.2%
m P25-64 who used OpenTable to make Restaurant Reservations in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P25-64 ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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OPeNTeR s "Advertising Actions"
-

P25-64 who used OpenTable to make Restaurant Reservationsin the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 482,983 38.9% .

Direct Mail

31.2%

387,198
Websites 423,858 - 34.2%

Broadcast, Cable, &SatTV g

Cable TV Networks e o
Local Broadcast TV 183,176 ' T
Podcasts ety : 13.9%

Audio Streaming Services 135,146 e

Video Streaming Services

Local AM/FM Radio '223;587

Newspapers poieseentns CINCINNATI
Pithearcs

m P25-64 who used OpenTable to make Restaurant Reservations inthe past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
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OpenTable

a1t of Booking.com

Social Media

Websites

Direct Mail

Video Streaming Services

Broadcast, Cable, & SatTV

"Advertising Actions'’

P25-64 who used OpenTable to make Restaurant Reservations in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

475,770

408,510 36.8%

218,788 19.7%

268,652

Local AM/FM Radio

175,917

Cable TV Networks
Podcasts

Local Broadcast TV

Audio Streaming Services
Newspapers

Billboards

146,798 13.2%

158,408 14.3% |

128,876

WEST PALM BEACH-BOCA RATON

106,202

81,820 7.4%

m P25-64 who used OpenTable to make Restaurant Reservations in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P25-64 WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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